Communicating the Climate Crisis: Institutional
Best Practices and Polarization in Public Debate

Résumé

In ecolinguistics, growing attention has been paid to the role of narratives in shaping

our perceptions of the environment. Narratives can both normalize unsustainable practices
and inspire transformative ecological action. As argued in Stibbe (2024), the search for new,
life-sustaining stories is urgent in the context of climate breakdown. However, public debate
seems to be increasingly characterized by polarization, and the framing of climate discourse
in antagonistic ways often undermines the possibility of collaborative responses (Falkenberg
et al. 2022, Glenski et al. 2024). This applies not only to climate crisis deniers but also,
more worryingly, to pro-climate-action actors (Burgers 2024).
This workshop will explore two sides of climate crisis communication: (i) how institutions
and media agencies communicate about the climate crisis and what best practices and guide-
lines are already in place (cf. e.g. Corner/Shaw/Clarke 2020); and (ii) how the polarization
of climate crisis debates in public discourse affects climate communication.

Program
Introduction by the workshop organisers (Doriana Cimmino and Daria Evangelista)

Best Practices

-Tactical Poaching and Agentic Becoming: A Positive Discourse Analysis of Multimodal
Youth Climate Advocacy in Generation Climate Furope (Jacqueline Aiello/Emilia Di Mar-
tino)

-The Linguistic Trajectories of Climate: Italian Climate Crisis Discourse in the Narratives
of Corporations, Activists, and Media (Elena Zanet)

-How to Raise Awareness with Words: Best Practices in Media and Institutional Communi-
cation on the Climate Crisis (Daria Evangelista)

Worst Practices

-Contested Causal Worlds: Exploring How Causal Explanations Shape Argumentation, Dis-
agreement, and Polarization in Climate Discourse (Nataly Pineda Castaneda)

-Conflicting Characterization Frames and Agentivity as a Diagnostic Tool in the Public Con-
troversy Surrounding Sustainable Fashion (Chiara Mercuri)

-Irony as a Trigger of Polarization: An Analysis of Italian Young Activists’ Memes on In-
stagram (Doriana Cimmino)

Mode and Format

We warmly welcome interventions from the audience. Talks and discussions will be both
in-person and online, in English (interpretation upon request)
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